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Introduction 
 

The aim of this large-scale study is to objectively compare data on happiness across 

different demographics and personality types. More specifically, this study aims to 

provide more objective data on topics that are often quoted throughout the internet. 

 

For example, that 40% of our happiness is a result of our internal mindset. 

 

Or that happiness is not something we can control. 

 

This study is performed by the team of Tracking Happiness, by conducting a large-

scale survey on the email subscribers of the website. This document summarizes the 

general highlights of the study. Specific study results are posted in separate articles 

on the Tracking Happiness website. 

 

Contents  
Introduction ................................................................................................................ 2 

Contents ...................................................................................................................... 2 

Method ....................................................................................................................... 3 

Demographics of the respondents ............................................................................... 4 

Gender ..................................................................................................................... 4 

Age .......................................................................................................................... 5 

Ethnicity .................................................................................................................. 6 

Home ....................................................................................................................... 7 

Education ................................................................................................................. 8 

Marital status .......................................................................................................... 9 

Employment status ................................................................................................ 10 

Children ................................................................................................................. 11 

Survey questions and multiple choice answers .......................................................... 12 

 

https://www.trackinghappiness.com/
https://www.trackinghappiness.com/


 

 

3 

 

Method 
We used our existing audience to conduct a survey, by sending out the email below to 

our subscribers. 

 

In addition, the survey was shared across social media and additional email 

campaigns, to attract a large and diverse number of respondents. 

In total, 1,155 responses were recorded, from 23 December 2019 to 19 June 2020. 

The survey responses are anonymized. No names were collected, and email addresses 

have only been used to award the winner of the $100 Amazon gift card. 

The responses are analyzed in bulk and visualized using statistical analysis software 

packages. 

Specific survey results are published in separate articles, and link back to this 

document for reference.  
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Demographics of the respondents 
This chapter contains a basic analysis of the demographics of the survey participants. 
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Survey questions and multiple choice 

answers 
Here is the survey that was sent to the participants, including the possible multiple 

choice answers. 
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